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Course:
AG-APM-01.432

Agricultural Animal Production and Management

Unit 8:

Beef Cattle

Lesson 7:

Marketing Beef Cattle

Georgia Performance Standards: AG-APM-8: j
Academic Standards: SCSh3, SB2; SSEMI2
National Standards:

Objectives: 

1.
Describe the supply and demand cycles for beef.

2.
Describe the market classes and grades for beef cattle.

3.
Describe the various methods of marketing beef cattle.

4.
Describe beef cattle handling to prevent losses when marketing.

5.
Explain the use of the futures market using computer livestock market trends.

Teaching Time:
2 Hours

Grades: 9-12

Essential Question: What is the best way to market beef cattle? 

Unit Understandings, Themes, and Concepts:  
In this unit students will describe the process of marketing beef cattle, including their classes and grades and the various methods of doing so. 
Primary Learning Goals:  

Students will learn how to market beef cattle and how to describe the supply and demand cycles for beef. They will also gain an understanding of the various classes and grades for the beef cattle.
Students with disabilities:

For students with disabilities, the instructor should refer to the individual student's IEP to insure that the accommodations specified in the IEP are being provided within the classroom setting. Instructors should familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation within any given instructional activity or requirement.

Assessment Method/Type:

____ Constructed Response

____ Peer Assessment

_X__ Combined Methods


____ Selected Response

____ Informal Checks


____ Self Assessment

References:

Extension Bulletin B-1078, Profitable Cattle Marketing for the Cow-Calf Producer

Gillespie, James R.  Modern Livestock and Poultry Production.  Delmar Publishers, Inc.  Albany, NY.  

Livestock Evaluation Manual. North Georgia RESA-include Georgia Livestock Market News Service (800-342-1440).

Materials and Equipment:

Computer

Access to Internet

Overhead projector

Software for livestock budgets

Extension publications

Handouts 3.7.1- 3.7.2

Quiz

Power Points: 

Georgia Performance Standards: AG-APM-8: j
j. Describe the various methods of marketing beef cattle.

Academic Standards: SCSh3, SB2; SSEMI2

SCSh3 The student identifies and investigates problems scientifically. 
SB2 The student analyzes how biological traits are passed on to successive generations. 
SSEMI2 The student explains how the Law of Demand, the Law of Supply, prices, and profits work to determine production and distribution in a market economy.
Teaching Procedure

Introduction and Mental Set

Use an example of five cents per pound difference between steer calves vs. bull calves.  If a cattle producer sold 20 bull calves that weighed 500 lbs. He would lose (20 x 500=10,000 lbs. x .05 cents=$500). $500 on his calf crop compared to steer calves.  Ask students if they have ever been to an auction barn.  How are cattle sold? Answer: one at a time. Will selling groups of calves bring more money? Answer: yes.  Explain that this is marketing (getting the most for a product) rather than simply selling a product.

Discussion

1.
Have students read Marketing Beef Cattle Chapter.
2.
Define the terms supply and demand.  

Outline the relation between the two.  Explain the effect of price on supply and demand.
3.
Point out that beef production numbers are cyclic. Have students outline a cattle cycle.
4.
Distribute and discuss handout 3.7.1.
5.
Outline feeder cattle grades and have students sketch the different frame sizes and muscle scores from pages 5 and 6 in Extension Bulletin used as reference.
6.
Learning Activity

Call the Georgia Livestock Market News Service (1-800-342-1440) and record different prices as they relate to different weights of feeder cattle and different feeder calf grades.  Outline why there is a difference between a 400-500 lb. small frame number 1 steer and a 400-500 lb. medium frame number 1 steer.

7.
Have students read text page 349, 350, 351, 352, 353 on Methods of Marketing.
8.
Distribute and discuss handout 3.7.2.


9.
Discuss Handling Cattle Prior To and During Marketing (pages 356-357)

10.
If possible, invite local meat processor to class to discuss loss of meat due to improper handling before hand.

11.
Students will read Cattle Futures Market pages 357- 358.

12.
Teacher will outline material on the futures market.

13.
Learning Activity

A.
Use the Internet (http://www.ams.usda.gov/) and obtain current prices of cattle.

B.
Compile a list of marketing techniques used locally by having students survey some local beef producers.

C.
Tour a local stockyard on sale day.

D.
Attend a purebred production sale.

E.
Have students read and present an oral report on the different methods of marketing cattle (refer to Extension Bulletin B-1087, Profitable Cattle Marketing for the Cow-Calf Producer.)
Summary
Marketing is the weakest link in Georgia cattle producers overall management plans.  For maximum profits producers should plan their marketing techniques rather than simply selling calves at the local stockyards.  Cattle producers should look at different marketing alternatives available to them in this age of tele-auctions, video-auctions and other modern day methods.

Evaluation

Written test

Group reports on current prices using the Internet for prices.

Assign groups with cattle operations.  Allow the students to design a marketing plan and sell based on their strategies.  Evaluate students on which group was profitable.
3.7.1

Beef Terminology

Market Classes and Grades of Beef

General Terminology

Steer - Male that was castrated before sexual maturity

Bull - Male of any age that has not been castrated

Stag - Male that was castrated after sexual maturity


Heifer - Female that has not had a calf

Cow - Female that has had 1 or more calves

Classes-

Calves


· Animals that are less than 1 year of age

· Veal calves - less than 3 months of age

· Slaughter calves - between 3 months and 1 year of age.  They have usually been fed some grain.

· Feeder calves - between 6 months and 1 year of age.  They are sold to stockers / backgrounders who market them to feed lots for slaughter.

· Yearlings - cattle between 1 and 2 years old

· 2 year olds and over - cattle over 2 years old

Grades of feeder steers - see pgs. 288-289 for graphics 

Slaughter steers

U.S. quality grades - see pg 354 for graphics

Yield grades - see pg. 355 for graphics


3.7.2

Define the Following Terms: (use pgs. 349-353)

Terminal market

Commission

Yardage

Auction Markets

Contract Sales

Cattle Dealers

Order Buyers

Electronic Marketing

Packers and Stockyards Act

Purebred Marketing

Shrinkage

QUIZ
MULTIPLE CHOICE

1)
Terminal markets are also called _____________ and _______________.

A)
Private Markets, Public Stockyards

B)
Stockyards, Outer Markets

C)
Central Markets, Public Stockyards

D)
Outer Markets, Private Stockyards

2)
The eight slaughter grades of steers and heifers in order from best to worst are

A)
Prime, Select, Choice Standard, Commercial, Utility, Cutter, Canner

B)
Prime, Choice, Select, Standard, Commercial, Utility, Cutter, Canner

C)
Prime, Choice, Standard, Commercial, Select, Utility, Cutter, Canner

D)
Prime, Choice, Select, Commercial, Utility, Standard, Canner, Cutter

3)
Production of beef cattle can be generally defined as:

A)
Cyclic

B)
Linear

C)
Unpredictable

D)
None of the Above

4)
Which of the following statements are true?

1)
When supply is high, demand is low, price is low

2)
When supply is low, demand is low, price is low

3)
When supply is high, demand is high, price is high

4)
When supply is low, demand is high, price is high

A) 1 only

B) 1 and 4 are true

C) 2 and 3 are true

D) None of the statements are true

5)
_____ is a system of trading in contracts for future delivery of cattle.

A)
Cattle Marketing

B)
Marketing Cattle

C)
Future Market of Cattle

D)
Cattle Futures Market

ANSWERS TO QUIZ
1)
C...Central Markets, Public Stockyards

2) 
B...Prime, Choice, Select, Standard, Commercial, Utility, Cutter,               Canner

3)
A...Cyclic

4)
B...1 and 4 are true

5)
D...Cattle Futures Market

Individual Learning Activity

Lesson:
Marketing Beef Cattle 
Assignment:
Choose one of the topics below and research it. Write a report on your findings that answers the question or explains the concept and shows why it is relevant to your life.

1.
Describe the supply and demand cycles for beef.

2.
Describe the market classes and grades for beef cattle.

3.
Describe the various methods of marketing beef cattle.

4.
Describe beef cattle handling to prevent losses when marketing.

5.
Explain the use of the futures market using computer livestock market trends.

Minimum Requirements:

1. Paper must be typed in 12 point font and at least one page in length. The paper may be double-spaced. 

2. At least two credible references must be properly cited.

3. All work must be original. No plagiarism! Any use of  

another’s ideas without giving credit will result in a zero.

4. Papers will be graded on content (amount of good information, accuracy, etc.) and mechanics (grammar, spelling, and punctuation.)

Due Date:

Points/Grade Available:

Individual Learning Activity Rubric

	Content - offers current information on the topic chosen, thoroughly covers each aspect of the question, and demonstrates understanding and mastery of the lesson. The paper should include information and issues of state and local importance.
	35 pts.



	Critical Analysis - logical process of analyzing and reporting information that examines and explains the topic selected. The paper should go beyond simply listing facts and must include why the concept is relevant to the student’s life. 
	25 pts.

	Organization- The paper should have an orderly structure that demonstrates a logical flow of ideas.
	15 pts.

	Mechanics- spelling, grammar, punctuation, font size, double spacing, citation, etc. Essentially, the paper should meet all specifications and be executed following rules of proper written English.
	15 pts.


Group Learning Activity

Lesson: 
Marketing Beef Cattle

Assignment: 
Choose one of the topics below and research it. With your group, prepare a presentation to teach the class your concept.

1.
Describe the supply and demand cycles for beef.

2.
Describe the market classes and grades for beef cattle.

3.
Describe the various methods of marketing beef cattle.

4.
Describe beef cattle handling to prevent losses when marketing.

5.
Explain the use of the futures market using computer livestock market trends.

Your presentation should include the following:

1. A lesson plan outlining exactly what your group will teach and how the information will be taught

2. A Power Point of at least twelve slides

3. Notes containing the information the class will be responsible for (these can be printed and given to the class, written on the board, or part of the Power Point). A copy of the notes will be turned in to the instructor.

4. Some type of interactive activity for the class (game, problem solving activity, interactive model, etc.)

5. Your group must also prepare an assessment for the class. This assessment can be written or oral, but should show the instructor that the class understands and has retained the material being taught.

Due Date:

Points/Grade Available:

All work must be original. No plagiarism! Any use of  

another’s ideas without giving credit will result in a zero.

Group Learning Activity Rubric
	Lesson Plan – The group submits a thorough, detailed lesson plan highlighting the content and organization of their lesson.
	10 pts.

	PowerPoint – The group presents a Power Point of at least twelve slides that contains information and pictures vital to the lesson with additional information or examples for enhancement.
	20 pts.

	Interactive Activity – Some type of interactive activity is used to help teach the lesson. The activity should contribute to the mastery of content and involve the entire class in some way.
	15 pts.

	Assessment – A fair, thorough assessment is prepared and administered based on the information presented to the class. Poor grades on the assessment by a few members of the class are excusable, but if the entire class has difficulty, the points awarded in this category may be lowered at the discretion of the instructor.
	   15 pts.

	Content – The group should cover the concept (within reason) in entirety. The group may study actual lesson plans to help decide what should be emphasized.
	    25 pts.

	Overall Effect – The group is prepared, enthusiastic, and interesting, and the lesson flows smoothly. 
	    15 pts.


Presentation Learning Activity
Lesson:
Marketing Beef Cattle

Assignment:
Choose one of the topics below, research it, and prepare a presentation that answers the question or explains the concept and shows why it is relevant to your life.

1.
Describe the supply and demand cycles for beef.

2.
Describe the market classes and grades for beef cattle.

3.
Describe the various methods of marketing beef cattle.

4.
Describe beef cattle handling to prevent losses when marketing.

5.
Explain the use of the futures market using computer livestock market trends.

Minimum Requirements:

Oral Report Option

1.   Write a paper on one of the topics and orally present your work to the class.

2.   Paper may be double-spaced and should be at least one page in length, resulting in a two to five minute presentation. 

3.   At least two references must be properly cited. 

4.   The presentation of the report will be graded secondary 

      to the content of the paper.

PowerPoint Option

1. Presentation should be at least ten slides in length

2. Presentation should include at least four photos.

3. Presentation should be two to five minutes in length.

4. Grammar and spelling will be graded by the same standards as any other written assignment.

5. At least two references must be properly cited.

Poster Option:

1. Prepare a poster that answers/explains one of the topics. You will present your poster to the class.

2. Your poster should include both text and graphics that help communicate your research.

3. At least two sources of information should be properly cited on the back of the poster.

4. Neatness and appearance of the poster will be graded.

5. Poster presentation should last two to five minutes.

Due Date:

Points/Grade Available:

For all presentations: All work must be original. No plagiarism! Any use of another’s work or ideas without giving proper credit will result in a zero.

Presentation Learning Activity Rubric

	Content- offers current information on the topic chosen, thoroughly covers each aspect of the question, and demonstrates understanding and mastery of the lesson. The presentation should include information and issues of state and local importance.
	40 pts.

	Critical Analysis/Organization – The presentation shows a logical process of analyzing and reporting information that examines and explains the topic selected. The presentation should go beyond simply listing facts and must include why the concept is relevant to the student’s life.
	20 pts.

	Presentation – The student makes a genuine effort to present, not just read the material. The student should present with confidence using techniques like eye contact and voice inflexion to make his or her point. Although content takes precedence over presentation, the experience of successfully presenting in front of a class is part of the basis of this assignment.
	25 pts.

	Mechanics- spelling, grammar, punctuation, font size, double spacing, citation, etc. Essentially, the presentation should meet all guidelines set forth and should be executed in proper written English. For the poster, this includes neatness and appearance.
	15 pts.


Teacher Notes

Essential Question:
What is the best

way to market beef

cattle?

Vocabulary

See term list above.
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